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Part 1
In the second chapter of their book “Rhetorical Analyses”, Richard Johnson-Sheehan and Charles Paine states that rhetorical analysis objective is to figure out if a text is influential and significant or not. Sheehan and Paine develop and support this concept of writing by examining the meaning of the expression rhetorical analyses by showing the steps you need to write one. Sheehan and Paine purpose is to teach writers how to use rhetorical analyses in order to describe a subject in an effective or persuasive way. Sheehan and Paine use a descriptive informative tone with their academic college writers who are looking for a process to analyze text.
Part 2

In my opinion one of the most interesting parts of that chapter was “Political scientist and consultant use rhetorical analyses to determine which ideas and strategies will be most persuasive to voters and consumers”. After reading this I was really surprised that the government and big companies uses rhetorical analyses to see if there ideas and advertisements are effective or not. Another interesting part was “Advertising and Emotions”. The authors revealed that advertisements for goods depend mostly on pathos and emotions of the consumer due to the space and time limit of commercials.  One last interesting part was this section “Inquiring: Highlight Uses of Proofs”. I thought this part was really remarkable because it explains the different between logos, ethos, and pathos and when is the proper situation for them to be used.
Part 3
Sheehan and Paine use a lot of descriptive analyzes visuals, Figures, and advertisements to make their argument. Also Sheehan and Paine showed us a lot of different examples of rhetorical analyses text just to give us an idea of how are they written. Furthermore the authors illustrated to us the organization and drafting of this particular format of text. Also Sheehan and Paine showed us how to use the appropriate style and design for our rhetorical Analysis. Last but not least by the end of the chapter the authors provided us with activities that help us generate ideas and experience writing a rhetorical analysis.
Part 4

The medium that Sheehan and Paine used was chapter 8 of the text book “Writing today” for their audience that consist mostly of college students and academic writers. The purpose of this reading was to teach young writers the steps that they need to take to write rhetorical analyses and to determine if a particular matter is effective or convincing. 
Part 5

I strongly agree with this chapter and the examples that are provide by the authors. I agree that TV advertisement such as the energy drink Red Bull and Sunsilk hair products sends consumers an emotional messages through the characters that they use in their commercials. Those characters are usually discouraged and hopeless but after using those advertised products there life change. Consumers most of the time believe those commercials. Also this reading reminded me of high school and my government class since we had to write a rhetorical analysis to describe a political campaign commercial.
